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More than recovery mode,
We have to be In awareness mode

Mas que en modo recuperacion,
Tenemos que estar en modo de alerta
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Experiencia

Mas de 500 campanas de Marketing Turistico en Estados
Unidos, Canada, Latinoameérica y Europa en los ultimos 25
anos, para destinos, lineas aéreas, hoteles y prestadores de
servicios turisticos, con investigacion, creatividad, publicidad,
relaciones publicas, media planning, marketing digital,
plataformas de comercializacion, OTA s, y de networking
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‘Jorge Cadena is a world leader in marketing
tourist destinations. Through his advertising agency,
Smart Strategic Marketing, LLC, he has created
over 500 marketing campailgns for destinations,
airlines, hotels and attractions all over the world".

Was FOX 40

TELEMUNDO

@CBS
NEWS

‘Jorge is devoted to offering solutions that help
bring economic development through sustainable
tourism projects that can be turned into new
exciting travel products for consumers”.

BLUBBOCK ‘Jorge is a renowned travel speaker, who is
passionate about sharing his knowledge to help
‘Jorge Cadena is committed to educating travel travel brands find their uniqueness. He has helped
brands on how to use tourism to increase hundreds of brands learn how to successfully

employment in areas of few opportunities”. market their products’.
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Reconocimiento Internacional

et

Houston Hispanic

THE STATE OF TEXAS Chamber of Commerce

GOVERNOR
Winner of the 2019 Finalist in the Emerging

Small Business Award Hispanic Business Category
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Nuestra Promesa:
Encontrar al viajero que
buscas.
Inspirarlo y motivarlo a
reservar.

Esto es, engagment &
conversions
BLESto es, inspiracion con

B ventas
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Cuando los
viajeros vieron
nuestras
campanas en
EUA y Canada

Se
Inspiraron
y se
motivaron




B Taxc0

CTR
w  0.62%

LaJoya De México

SITART

[=] - . ) s LERES B EY
& Travel Technologies .

e ST

Cuando nuestros -.,.,..w o
clientes usaron
nuestro software
de marketing
digital, los viajeros
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Cuando la
industria hizo
networking
en nuestra
plataforma vy
COOopSs con
nuestros
destinos
turisticos,
Todos
vendieron
mas

THE TRAVEL MARKETPLACE
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hicimaos cross ety ¥ Y
promotions = | N, | ;
con fans en las ELgﬂtl‘R ELSALVADOR

Gﬂotl.lluourpoopl.

grandes ligas,

e 2
Esos fans se _ij‘;

convirtieron

en fans de

nuestros

destinos [ %




SIMART

Cuando el
trade asistio
a nuestros
eventos,

Aprendieron
y ganaron
mas




S ""'/\_\"II'

T T

¢, Como lo hacemos®?
Engagement & Conversions

Inspiracion con Ventas

Tunel de
Transformacion del
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Tanel de
Transformacio
e N del

Turista
Intention » IMmmersion

Rings of Engagement Rings of Conversions to Sales

Quiero Guiero it
Quiero Buscar / Decido uiero biSgiEr

Comlenzo i
intencion en situacion
de compra de viaje y les
ofrezco mi
marca

Quiero Quiero Vivo la experiencia y
Planear / Reservo Comprar/Vender la comparto
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Creatividad Relaciones Engagement m
y medios Publicas
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Inspiracion a traves de campanas creativas
en Impresos, radio, TV, outdoors

Engagement
Inspiration Ring
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Inspiracion a traves de contenidos
en campanas en medios digitales ~ =
y redes sociales e

Engagement

Commitment Ring
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The Engament and Conversions
Travel Software

Quiero que me vean
en Redes Sociales
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Plataformas de venta de productos
OTA s, Web Design, Online Sales
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THE TRAVEL MARKETPLACE

Quiero
Planear / Reservo
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ot B Puedes tener
‘ la sonrisa
que sonaste

Welceme to More TraveldLESS

Mayoristas
Lineas A
OTA’'S
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Conversions
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The Engament and Conversions
Live Sales Network

CONVERSIONS

Suiere (l MatchMKR

THE TRAVEL MARKETPLACE

Comprar/Vender
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Vivo la experiencia en el destino y la

propago a traves de mis redes sociales,
usando # y @ del destino

Fully engaged and committed






| have been travelling far,
So we can become closer

Jorge Cadena
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